DEPARTMENT OF COMMERCE
Project Report/ Field Visit Report
For the Academic Year 2017 – 18 SEM – VI

5. Title of the Project: An Analysis of Problems in the Marketing of Handloom Fabrics
Aim: To provide the students with practical knowledge and exposure to outside the class room Environment.
Objectives of the Study:
1. To study the Socio-Economic status of Handloom Weavers
2. To analyze the awareness on Marketing Opportunities of Handloom weavers
3. To analyze the problems in the marketing of Handloom Products
4. To give suggestions to improve the Marketing Opportunities
Findings:
1. Under developed economies, marketing has not developed to the optimum level. Entrepreneur plays an important role in the provision of marketing facilities through innovation.
2. In the marketing of handloom sarees primary weaver’s co-operative societies play an important role.
3. At National Level- National weaver’s development corporation, National weaving promotion council at state level APCO fabrics was established.
4. The marketing of handloom sarees has been taken up by literate and illiterate people in the ratio of 30:70.
5. The Profit Margin will be 218 in the case of handloom sarees Rs.300/- in silk sarees, Rs.330/- in polyester sarees.
Conclusion:
1. Weaver must be provided houses for protection of raw-material in all seasons.
2. Working capital must be provided to weaves to avoid paucity of funds.
3. During raining season weaver must be provided small amounts financial help.
4. Protecting the weavers from power loom owners.
5. Weaver must be provided proper training in dying and designing and will be provided loans at subsidized interest rates.
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